
Chapter 10
European Language Technology Landscape:
Communication and Collaborations

Georg Rehm, Katrin Marheinecke, and Jens-Peter Kückens

Abstract The European Language Technology community is a diverse group of
stakeholders that is characterised by severe fragmentation. This chapter provides
an overview of the stakeholders that are relevant for the European Language Grid.
We also briefly describe our communication channels and strategies with regard to
the promotion of ELG. Furthermore, we highlight a few of the current projects and
initiatives and their relationship to and relevance for ELG, especially with regard
to collaborations. The overall goal of the target group-specific communication strat-
egy we developed is to create more and more uptake of ELG in the European LT
community, eventually creating a snowball effect.

1 Introduction

Akey challenge to which ELG aims to respond is the ubiquitous fragmentation of the
European LT landscape. ELG addresses this problem by bringing together all Euro-
pean stakeholders under one umbrella platform (European Parliament 2018). While
Chapter 9 (p. 171 ff.) provides a high-level description of the LT companies, research
organisations and projects registered in ELG at the time of writing (including statis-
tics etc.), the present chapter focuses upon the stakeholder groups themselves. The
challenge of severe fragmentation (STOA 2018) has been taken up in ELG from
the very beginning on different levels by implementing various communication and
cooperation activities. Their aim has been to make ELG known in all relevant com-
munities within a short time in such a way that companies and research organisations
develop an active interest in ELG: the more providers offer high quality and attrac-
tive services and datasets, the faster ELG will become a central marketplace, which
in turn will benefit providers and users alike. This is why the ELG consortium pur-
sued a strategy through which the communication activities in combination with the
high quality of the platform and its services and resources, as well as fast and reliable
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support services, produce this desired snowball effect. Some of the communication
and cooperation areas and activities were:

National Competence Centres (NCCs) Establish a network of 32 carefully se-
lected National Competence Centres (see Chapter 11, p. 205 ff.).

ICT-29b) Projects Cooperate with the six EU projects funded through the call
ICT-29b), i. e., Bergamot1, Comprise2, ELITR3, Embeddia4, GoURMET5, Prêt-
à-LLOD6 and their consortia and networks.

Major European Initiatives Collaborate with all relevant major European initia-
tives including, among others, the European AI on Demand Platform7, CLAIRE8,
HumanE AI Net9, CLARIN10 and others (see Chapter 2, Section 8, p. 27 ff., as
well as Chapter 6, p. 107 ff.). These collaborations are described in more detail in
Section 4 (p. 199 ff.) of the present chapter.

Events Organise local, regional and national events together with the ELG Na-
tional Competence Centres (see Chapter 11, p. 205 ff.).

Talks and Presentations Give talks and presentations, especially at networking
and outreach events, to decision-makers and multipliers, both in the industrial
sector but also in scientific European conferences.

Open Calls and Pilot Projects Selected 15 pilot projects, with which we also col-
laborated in terms of communication activities on their respective regional and
local levels (see Part IV, p. 256 ff., of this book).

Next up, Section 2 describes the European Language Technology community in
more detail, focusing upon the different stakeholder groups. A key driver of success
of the ELG initiative is this support and buy-in from the stakeholder community
including the uptake of the platform. In addition to these networking activities in
the project, several public communication channels have been established. Under
the umbrella brand “European Language Technology”, ELG and its sister project
European Language Equality (ELE, see Rehm and Way 2023) have started address-
ing the stakeholders and initiatives listed above, community members outside these
networks and the wider public in order to provide them with news about relevant
project developments, events and updates on ELG features, among others. For this
purpose, social media profiles on Twitter and LinkedIn were established. We also set
up an email newsletter, which was initially published on a monthly basis and later
on changed to a biweekly schedule. These communication channels, their purpose,
effectiveness and the content shared through them is further detailed in Section 3.
1 https://browser.mt
2 https://www.compriseh2020.eu
3 https://elitr.eu
4 http://embeddia.eu
5 https://gourmet-project.eu
6 https://pret-a-llod.github.io
7 https://www.ai4europe.eu
8 https://claire-ai.org
9 https://www.humane-ai.eu/workpackages/
10 https://www.clarin.eu
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2 Stakeholders of the European Language Grid

For ourmain groups of stakeholders we defined their specific relationships with ELG
and how we will communicate and engage with them in terms of communication
channels but also in terms ofmessages, considering our overall communication goals.
Most target groups also interact with ELG in one way or another, which is why they
are, in most cases, not just passive audiences but also immediate stakeholders within
the ELG community (Rehm et al. 2020c, 2021). In the following, all stakeholder
groups are defined including aspects relating to communication.

2.1 Language Technology Providers

The interests of LT providers (see Chapter 9 for specific numbers) are different from
those of LT users, which is why specific communication formats need to be applied.
Typically, commercial providers of LT (also see Vasiljevs et al. 2019) want to show-
case their products and promote their solutions and services or their company and –
on a more abstract level – they look for an appropriate marketplace in which they can
participate. In contrast to other target groups, their interactions with ELG are active
and direct. In order to upload or offer a service or tool via ELG, they need specific
technical information and an understanding of how ELG works. This demand is met
through various forms of communication, including a technical documentation with
clear and in-depth explanations of ELG’s functionalities, based on which video tu-
torials were prepared. These videos are shared through all communication channels.
Furthermore, blog articles explain specific ELG features to LT providers and short
announcements of new features are included in the newsletter.

The more ELG meets business requirements, the more likely LT providers are
to actively use and promote it and to exploit it as an additional or sales channel or
even as their preferred marketplace. Our communication activities addressing LT
providers uses a marketing tonality and promotes the advantages of the ELG initia-
tive. We have also reached out repeatedly to LT providers, inviting them to send
in their questions or feedback with regard to their experience with ELG, including
missing features or suggestions for improvement.

In many cases research centres and universities are also LT providers, but their
interest is usually not a monetary but a research-driven one. This stakeholder group
provides larger or smaller datasets or perhaps tools or rudimentary, experimental ser-
vices that have evolved from research projects rather than robust, production-ready
services that can be directly monetised. For researchers, sharing their results, the
further development of tools and the exchange with other researchers is the main
driver to use ELG. Finding datasets and tools bundled in one place, they can test
functionalities in the development phase and provide feedback. Ideally, they spread
the word about ELG in scientific articles or in academic conferences, and they can
be approached most easily through these channels. Public communication about the
usefulness of an easy-to-use platform for hosting, sharing and making available LT



192 Georg Rehm, Katrin Marheinecke, and Jens-Peter Kückens

services has proven an effective measure to attract researchers and initiate direct
communication about ELG.

2.1.1 Participants in the Open Calls – Pilot Projects

ELG tested the platform and demonstrated its usefulness with the help of 15 pilot
projects that it supported financially (see Part IV for more details). After their com-
pletion, the results were fed back into the ELG platform and community. To attract
companies or research centres to submit proposals and to make the selected pilot
projects known, communication activities were necessary. The open calls were pub-
lished and advertised through email campaigns, through the ELG website and on
multiple events. META-FORUM 2019 was the first public occasion where the open
calls have been publicly presented. This target group had a high demand for informa-
tion, therefore different channels like online trainings, videos, fact sheets and news
articles were implemented. The pilot projects were an important measure and in-
strument to make ELG known to a wider audience, communication in this area had
to be especially effective. The overwhelming response with more than 200 project
proposals in total proves that this strategy has worked out and the successful comple-
tion of all 15 selected pilot projects is evidence of successful communication (and a
thorough evaluation of the proposals). The results of the pilot projects were also pre-
sented in the virtual project expos at META-FORUM 2020, 2021 and 2022 and also
in a number of sessions and presentations.11. Several pilot projects were showcased
on the ELG blog, presenting their activities but also the greater implementations of
making use of a pan-European LT platform, while the promotional videos created
for META-FORUM 2021 were featured in the newsletter and on social media.

2.2 Language Technology Users

The users of Language Technology are the most diverse and also, by a margin, the
biggest target group. Users include almost everyone – from students doing research
for a paper to job seekers in the LT field, to companies looking for a machine trans-
lation solution for the corporate website, just to mention a few examples. Members
of this group can look for information, try to find certain LT services or datasets or
they can be potential buyers or integrators of LT. This enormous group interacts with
ELG in the form of a user, consumer or potential customer (Rehm et al. 2021). This
stakeholder group is addressed by a communication strategy that treats this highly
heterogeneous audience as a homogeneous entity. The strategy involves focusing
on what is common in terms of customer needs and preferences instead of focus-
ing upon the differences of individual subgroups. Communication-wise, messages
promoting ELG are designed to have a general appeal, transmitting communication

11 https://www.european-language-grid.eu/meta-forum-2021/project-expo/

https://www.european-language-grid.eu/meta-forum-2021/project-expo/
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primarily concentrated on the common needs such as information (ELG as an infor-
mation hub), match-making (a digital marketplace where supply meets demand) and
elimination of language barriers. The main communication channels include email
campaigns, social media posts, regular newsletter editions and the ELG website, but
also presentations and booths at industry events and conferences. For the target group
of LT users, we emphasised the possibilities of modern LT and its various applica-
tion areas. With this aim at stressing the importance of LT, for instance in terms of
cross-language communication, information access and automation in fields such as
research and the information industry, ELG intends to include both experienced and
potential LT users and informs about the important role LT plays in the digital world.

2.2.1 Public Administrations and NGOs

As an EU-funded project, ELG can also provide technologies to public administra-
tions, e. g., to the European institutions or national or regional administrations. For
example, ELG offers the language resources provided by ELRC, which were col-
lected and prepared to serve the needs of public services and administrations across
the EU, Norway and Iceland. At the same time, ELG wants to offer solutions to
non-governmental organisations that often have to pursue their goals with limited
financial resources. They can benefit from ELG as users of LT because they typ-
ically do not have the funding or technological know-how to find LT services or
tools that would suit their needs. Apart from more general forms of communication
like email campaigns or press releases, representatives of public administrations as
well as NGOs were invited to conferences like META-FORUM, where traditionally
one of the keynotes or opening addresses is given by a representative of the EU.

2.2.2 European Citizens – Members of the European Language Communities

This stakeholder group also includes the members of the European language com-
munities, i. e., all citizens of Europe, speaking and representing the official EU lan-
guages, regional or minority languages or any of the other languages spoken in
Europe. Communication, networking and surveying activities have primarily taken
place in the EU project European Language Equality (ELE). Through the tight col-
laboration between ELG and ELEwe have been able to identify and exploit a number
of synergies, such as, among others, the EU Citizen Survey, through which we have
been able to learn more about how Europe’s citizens perceive Language Technology
and what kind of preconceptions and demands they have.
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2.3 Additional Horizon 2020 EU Projects

The projects supported through the Horizon 2020 call ICT-29-2018 (see Section 1)
are a special stakeholder group, as their consortia consist of research centres and uni-
versities as well as several industry partners. All projects dealt with domain-specific,
challenge-oriented LT and provided services, tools and datasets which are also show-
cased in ELG. As the projects were especially featured, they benefited from a higher
level of promotion (Rehm et al. 2021). Furthermore, they could make use of the
various features as well as of the vast community connected with ELG. Due to their
outreach into industry and academia, they functioned as excellent multipliers onmul-
tiple occasions. This target group proved to be very dynamic. We were engaged in
active, bi-directional communication with all consortia, e. g., via online meetings,
mutual invitations to each other’s events, or by advertising our projects on our web-
sites. Communication activities with this group had started in early 2019 and turned
out to be successful and vivid.

2.4 Major European Projects and Initiatives

An overarching platform like ELG can only be successful if it is recognised in and
used by the whole LT community. To establish ELGwithin the LT scene and to avoid
silo-thinking, we communicated closely and in a targeted manner with other major
projects and initiatives in the field including neighbouring areas, in an attempt to es-
tablish collaborations to create synergies and to share best practices. The ELG con-
sortium has cooperated directly with projects active in similar areas, with a similar
scope or working on similar topics, for example, the European AI on Demand Plat-
form (i. e., the AI4EU EU project), CLAIRE, CLARIN and various other projects
and initiatives. In addition to meetings, conferences like META-FORUM are an ap-
propriate format to share information and knowledge about each other’s activities. At
META-FORUM 2019, 2020, 2021 and 2022, many relevant projects and initiatives
showcased their plans and missions with the help of (virtual) expo booths, presenta-
tions or panel discussions. Members of the ELG consortium took every opportunity
to present ELG at conferences and public events to make the ELG concept and ap-
proach known in different sectors and industries. Existing networks like ELRC (Eu-
ropean Language Resource Coordination) and META-NET were tapped regularly
with regards to knowledge transfer and information exchange. Section 4 presents
these collaborations in more detail.

2.5 National Competence Centres

The National Competence Centres (NCC) played a crucial role for ELG’s communi-
cation and promotion activities (see Chapter 11). This stakeholder group also func-
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tioned as an abstract communication channel (Rehm et al. 2021). TheNCCswere and
still are an important target group included in our communication channels, they also
served as multipliers of the ELGmission in their own regions and networks, through
mailings, social media posts, newsletter features, face-to-face meetings, conferences,
tutorials, training sessions and promotion events.

2.6 Public at Large

ELG is a public and inclusive platform that also attempts to address citizens inter-
ested in Language Technology. Members of civil society who browse the web and
visit ELG with no specific intention, also need to be addressed adequately. ELG
wants to promote the purpose and usability of LT beyond the borders of tech-savvy
stakeholders. Our communication activities aim not only at experts, but also at the
public at large. Appropriate communication channels are news and blog posts on
the website or videos on platforms such as YouTube. Social media channels, espe-
cially Twitter, are used to communicate updates and project results in a style that
intends to make them interesting and comprehensible to audiences beyond the core
LT community. Of interest are especially those ELG features that have broader so-
cial implications due to related topics in the news, which are perceived positively by
followers and readers with diverse professional and personal backgrounds.

3 Communication and Outreach Activities

As a project with several objectives, addressing various gaps in the European Lan-
guage Technology landscape and serving as a marketplace for research and industry,
ELG depends on the reputation and brand it has established. In addition to the plat-
form’s functionality and positive experience of users and providers interacting with
ELG, another relevant aspect is the ease of access with regard to content and in-
formation served by the platform. This refers to the information architecture of the
website, structure and quality of the technical documentation, responses to requests
directed at the ELG technical team as well as the overall communication strategy.

3.1 Communication Strategy

A communication strategy enables effective communication, in the case of ELG, this
relates to informing specific target audiences and the broad public about the project
and its results, gaining users and providers for ELG and representing ELG as a brand
for pan-European, multilingual and all-encompassing LT. The key elements of the
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communication strategy are the stakeholders, the overall goals of the communication,
the messages to communicate, the communication channels and the timing.

We have two main communication goals that are closely aligned with our Unique
Selling Propositions (USP), which are the key differentiators from existing platforms
and offerings on the market. The success of the project and the ELG legal entity de-
pend on these twoUSPs to be widely known by all relevant stakeholders. This is why
the USPs became central messages for communication related to the uptake and pop-
ularity of ELG directed at potential users, participating organisations or stakeholders
to be won over.

ELG is the primary platform for Language Technologies in Europe.

ELG strives to become the most important andmost relevant marketplace for Lan-
guage Technology in Europe – a one-stop LT shop in which all kinds of stakeholders
can find what they are looking for in terms of services, tools or resources provided
by research or industry. ELG is not only a directory of companies, universities and
research centres, but also contains a repository of thousands of datasets as well as
hundreds of functional tools and services. To make ELG useful and efficient for its
users, visibility and completeness are crucial. Moreover, to include as many relevant
players as possible, one of the main objectives is wide outreach.

ELG provides Language Technology for Europe built in Europe.

The second USP relates to the fact that LT from other continents or large global
technology corporations do not have intimate linguistic knowledge of Europe’s lan-
guages including their varieties (i. e., European developers of LT can serve European
demand in a better and more adequate way) and that legal aspects such as copyright
law, the General Data Protection Regulation (GDPR) and other policies are well con-
sidered by European players. The same goes for core European values like privacy,
confidentiality and trustworthiness. Users of ELG do not have to fear their data being
sold to third parties when using or offering services or resources on the platform.

3.2 Communication Campaign

The ELG communication campaign was developed and operationalised with com-
munication experts and continuously revised and expanded to meet the changing
conditions in the project and initiative. The initial situation was thoroughly analysed
and then appropriate marketing measures were planned using various communica-
tion channels including social media.

3.2.1 Communication Objectives

In addition to communicating the overall USPs of ELG to the relevant stakeholders,
all ELG communication activities are also geared towards supporting and realising
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ELG’s overall objectives. We distilled the overall objectives into three main mes-
sages, which are the underlying drivers in all ELG communication activities:

• Support theMultilingual Digital SingleMarket by providing technologies for all
European languages, which can be used by LT user stakeholders in all European
countries to provide digital offerings, products and solutions that support all
European languages relevant for the respective LT user stakeholder.

• Establish and grow a vibrant community and help coordinate all European LT
activities by becoming the primary platform for LT in Europe.

• Develop and offer a powerful and scalable LT platform through a novel techno-
logical approach, which enables innovations and synergies between commercial
and non-commercial LT providers, buyers and users.

3.2.2 Communication Channels

For ELG, we selected four main areas of communication as the most relevant ones
for informing the main stakeholders and for marketing the project and the platform.
These four areas include the ELG website itself, the annual ELG conference (and
other events), the ELG social media channels and the ELG newsletter. While the
ELG website and the representation of the project at conferences and events was
primarily connected to the ELG brand, a more flexible approach was chosen for
social media and the newsletter.

For the duration of the project, we maintained, in addition to the actual European
Language Grid, a separate ELG website for information, promotion and marketing
purposes. This website served as the face to the public with all relevant information
on the project itself and its wider setup, including, among others, the ELG architec-
ture, NCCs, annual conferences, newsletter and many other topics. It also included
a news section and a blog. This stand-alone website has been merged with the Euro-
pean LanguageGrid proper in the summer of 2022 so that all the relevant information
and the European Language Grid itself are now available at the same address.12

From 2019 to 2022, ELG organised an annual conference (in 2022 in collabora-
tion with the EU project ELE). At these conferences, all relevant aspects of ELG
have been presented and discussed with relevant stakeholders. In addition, ELG par-
ticipated inmany other conferences, workshops, industry events and expos. Formore
details see Chapter 11, Section 3 (p. 210 ff.).

In terms of social media channels, ELG uses Twitter and LinkedIn, their main
advantages are the potential to create a very wide reach and large number of fol-
lowers, thus enabling the project to address exactly the right stakeholders. Instead
of establishing dedicated channels for ELG, we decided to create one slightly more
general online identity, namely the umbrella-brand “European Language Technol-
ogy” (ELT), which serves as the name of the social media channels on Twitter13

12 https://www.european-language-grid.eu.
13 https://twitter.com/EuroLangTech

https://www.european-language-grid.eu
https://twitter.com/EuroLangTech
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and LinkedIn14. This brand serves as the outlet and interaction channel for ELG and
also for its sister project, European Language Equality. The ELT brand solves the
problem of communicating about two related but different projects through a single
channel, while tackling the topic of European Language Technology from a tech-
nological (ELG) and from a strategic perspective (ELE). The approach has proven
successful, as the ELT channels quickly gathered several hundred followers each.
Table 1 shows some key statistics on both platforms.

Channel Twitter LinkedIn

Followers (total) 666 818
Posts (total) 316 150
Posts per month (example: March 2022) 27 19
Followers gained per month (example: March 2022) 63 75
Profile visits per month (example: March 2022) 5,944 198
Impressions per month (example: March 2022) 40,300 9,248

Table 1 European Language Technology: social media statistics (July 2022)

The differences in the statistics of the two channels can be attributed to the fact
that while Twitter generally sees more activity in interaction and content recep-
tion, LinkedIn follows more professional conventions and goals. Its user base has a
slightly bigger overlap with the main target groups of ELG. This is why the LinkedIn
channel gained more followers even though there was less activity in comparison to
Twitter. Both channels are used for communicating a variety of contents in specified
formats: 1. new ELG platform features and quotes from reports are shared in specif-
ically designed images (known as shareables); 2. new blog articles are promoted
through links and quotes from the text; 3. upcoming events are promoted using, e. g.,
summaries of the programme and links to the event website; 4. related news from
other sources are shared through links or the retweet/sharing function, ideally with
a comment regarding the relevance for ELG.

Following the concept of the ELT brand, a newsletter was established under the
same name, sharing information from and about ELG and ELE with a total of ap-
prox. 4,000 subscribers as of July 2022.15 We invited many of our existing contacts
to subscribe to the newsletter, we invite visitors of the website to subscribe to the
newsletter and we also share the newsletter on a regular basis through our other com-
munication channels. At first the newsletter was published on a monthly, later on a
bi-weekly basis. Each issue of the newsletter includes a general introduction to the
latest edition, including a list of highlights from social media and an overview of
press articles in relation to ELT, followed by dedicated sections on ELG and ELE.
The ELG section contains general news from and about ELG, a summary of the lat-
est ELG blog article, a few of the latest tools or services added to ELG and the latest
organisation that joined ELG (short profile and link to their ELG entry).

14 https://www.linkedin.com/company/74073406
15 https://www.european-language-technology.eu/elt-newsletter-archive/

https://www.linkedin.com/company/74073406
https://www.european-language-technology.eu/elt-newsletter-archive/
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4 Collaborations with other Projects and Initiatives

ELG is a technology platform for the whole European LT community, which is why
collaboration played and plays an important role for the success and uptake of the
ELG initiative (Rehm et al. 2020c).While we are unable to list all projects and organ-
isations we collaborated with during the ELG project’s runtime, below we attempt to
list the major ones (see Chapter 2, Section 8, p. 27 ff., as well as Chapter 6, p. 107 ff.).

European Language Equality ELG and ELE16 worked together on many differ-
ent topics. ELE collected more than 6,000 LT and LR records, which were in-
gested in ELG, resulting in a substantial increase of the total number of available
resources (Giagkou et al. 2022). TheDigital Language Equalitymetric, developed
by ELE (Gaspari et al. 2022; Grützner-Zahn and Rehm 2022), is based on the con-
tents of the ELG catalogue and can be accessed through a dashboard developed
by ELE and available on ELG.17 While ELE prepares the strategic agenda and
roadmap towards digital language equality in Europe, ELG offers the appropriate
platform for sharing and deploying these Language Technologies. The synergies
between the projects were communicated through blog articles and our shared
social media channels as well as our shared newsletter.

Open Calls and Pilot Projects ELG collaborated with the organisations behind
the 15 selected pilot projects in terms of technical aspects and communication
activities on their respective regional and local levels (see Part IV, p. 256 ff.).

ICT-29b) Projects ELG collaborated with the six EU projects funded through
the Horizon 2020 call ICT-29b), i. e., Bergamot18, Comprise19, ELITR20, Embed-
dia21, GoURMET22, Prêt-à-LLOD23 and their consortia and networks, especially
with regard to outreach and communication, coordination and making project re-
sults available through ELG.

European AI on Demand Platform ELG cooperated with the European AI on
Demand Platform through the EU project AI4EU.24 Topics include strategic
and coordination aspects, the technical interoperability between both platforms
(Rehm et al. 2020b), the preparation of an AI ontology and participation in out-
reach and promotion events.

HumanE AI Net This EU network of excellence25, which also belongs to the Eu-
ropean AI on Demand Platform, aims at facilitating a European brand of trustwor-

16 https://european-language-equality.eu
17 https://live.european-language-grid.eu/catalogue/dashboard
18 https://browser.mt
19 https://www.compriseh2020.eu
20 https://elitr.eu
21 http://embeddia.eu
22 https://gourmet-project.eu
23 https://pret-a-llod.github.io
24 https://www.ai4europe.eu
25 https://www.humane-ai.eu/workpackages/

https://european-language-equality.eu
https://live.european-language-grid.eu/catalogue/dashboard
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https://www.compriseh2020.eu
https://elitr.eu
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https://pret-a-llod.github.io
https://www.ai4europe.eu
https://www.humane-ai.eu/workpackages/
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thy, ethical AI that enhances human capabilities and empowers citizens and soci-
ety to effectively deal with the challenges of an interconnected globalised world.
ELG supports this initiative as language is a core topic in human-oriented AI.
Many organisations involved in ELG are also active in HumanE AI Net through
specific microprojects that focus on certain research questions, funded by the ini-
tiative. HumanE AI Net and ELG collaborated with regard to joint outreach and
promotion activities.

CLAIRE ELG and the Confederation of Laboratories for AI Research in Eu-
rope26, the world’s largest network for AI research, collaborated with regard to
strategic and coordination topics. ELG, representing the language-centric AI land-
scape, serves as a link between the LT and the AI communities. We also partici-
pated in various joint events.

CLARIN ELG and the Common Language Resources and Technology Infrastruc-
ture27 (Eskevich et al. 2020) collaborated with regard to strategic and technical
aspects such as metadata harvesting (see Chapter 6) and events.

Microservices at your Service This CEF-supported EU project collects and de-
velops a larger number of functional services, develops ELG-compatible contain-
ers and makes these available through ELG.28 Additionally, the two projects col-
laborated by participating in relevant outreach and training events.

NTEU and MAPA The two CEF-supported EU projects Neural Translation for
the EU (NTEU)29 and Multilingual Anonymisation for Public Administrations
(MAPA)30 have contributed a large number of tools and services to ELG (Garcı́a-
Martı́nez et al. 2021). NTEU alone has provided hundreds of high qualitymachine
translation models, which are now available through ELG.

WeVerify This EU project develops tools and technologies for the identification
and verification of various types of news and media (Marinova et al. 2020).31
Internally, the WeVerify tools make use of several ELG services.

ELRC The CEF-supported EU initiative European Language Resource Coordina-
tion (ELRC)32 supportsmultilingual Europe, among others, by collecting publicly
available language data from national public administrations and making them
available to the European Union through the repository ELRC-SHARE (Lösch
et al. 2018). ELG automatically harvests ELRC-SHARE, enabling the discovery
of these resources through ELG. ELRC and ELG also collaborated in terms of
joint communication and dissemination activities.

QURATOR The German project QURATOR has developed a technology plat-
form and large number of tools, services and resources for several digital con-

26 https://claire-ai.org
27 https://www.clarin.eu
28 https://www.lingsoft.fi/en/microservices-at-your-service-bridging-gap-between-nlp-research
-and-industry
29 https://nteu.eu
30 https://mapa-project.eu
31 https://weverify.eu
32 https://www.lr-coordination.eu
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tent curation use cases (Rehm et al. 2020a).33 Both projects, QURATOR and
ELG worked together closely from the very beginning in terms of platform de-
velopment, communication and dissemination, among others, through the annual
QURATOR conferences. Many tools and resources created by QURATOR are
available through ELG.

PANQURA This sister project of QURATOR focuses upon the application of
QURATOR technologies to the COVID-19 pandemic, striving for more trans-
parency in times of a global crisis.34 Among others, PANQURA has developed
tools for the automated assessment of the credibility of online content, which are
now available through ELG (Schulz et al. 2022).

OpenGPT-X and Gaia-X The German project OpenGPT-X develops large lan-
guage models for the German language.35 The project is part of a group of AI
projects that will test and deploy their project results through the emerging Gaia-
X infrastructure.36 In Gaia-X, representatives from business, politics, and science
are working together to create a federated and secure data infrastructure for Eu-
rope, addressing the topic of data sovereignty in Europe. OpenGPT-X will not
only make use of various resources available in and through ELG, the project will
also extend ELG so that the platform is compatible with Gaia-X, i. e., OpenGPT-X
will integrate the ELG platform into the emerging Gaia-X infrastructure.

NFDI4DS The project NFDI for Data Science and AI37 is part of the German
NFDI initiative, which develops, with a total of approx. 20-25 projects, the na-
tional German research data infrastructure.38 NFDI4DS will support all steps of
the research data life cycle, including collecting or creating, processing, analysing,
publishing, archiving, and reusing resources inData Science andAI. InNFDI4DS,
ELG will be integrated into the emerging NFDI infrastructure.

DataBri-X The EU project Data Process and Technological Bricks for expand-
ing digital value creation in European Data Spaces (DataBri-X), which will start
in October 2022, will develop a toolbox for data processing, data handling and
data curation. The ELG platform will be used and also extended as one technical
infrastructure in this project.

SciLake The EU project Democratising and Making Sense out of Heterogeneous
Scholarly Content (SciLake), which will start in January 2023, will build upon
the OpenAIRE ecosystem and European Open Science Cloud (EOSC) services to
facilitate, among others, the creation, interlinking and maintenance of research-
oriented knowledge graphs. In SciLake we will establish technical bridges be-
tween the ELG platform and EOSC.

33 https://qurator.ai
34 https://qurator.ai/panqura/
35 https://opengpt-x.de
36 https://gaia-x.eu
37 https://www.nfdi4datascience.de
38 https://www.nfdi.de
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5 Conclusions

As a community platform and initiative, ELG does not operate in a vacuum without
contact to other projects, groups or initiatives. On the contrary, it is of fundamental
importance that ELG is tightly integrated into the community with active use of the
ELG platform by many members of the community. To achieve this, ELG has de-
fined its target groups and cooperates closely with a number of relevant projects to
exploit existing synergies. These networking and collaboration efforts will be con-
tinued after the runtime of the ELG EU project, i. e., when the ELG legal entity is
established and operational. This approach is based on a clear communication strat-
egy with transparent goals that are pursued jointly with other key stakeholders.

While we have been able to establish a shared platform for the European LT com-
munity during the 42 months of the ELG project, we now need to concentrate on en-
gaging with more and more stakeholders so that ELG is also utilised and expanded
by more and more active users, resulting in a European Language Grid from the
European LT community for the European LT community.
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